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«
( S.W.O.T. ANALYSIS )
® Strength ©® Weakness
«©
@ Opportunities ® Threats “Tell me, what is it you plan

to do with your one wild

and precious life?"
— Mary Oliver

PERFORMANCE REVIEW - PREVIOUS 90 C BUDGET AND ROI )

> New Client/Patient Acqusition > Client/Patient Retention Goal #1

Budget:
ROl

Goal #2

Budget:
> New Patient/Client Revenue > Total Revenue ROI:

Goal #3

Budget:
ROl
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Transfer From Page One Tools, Team, Time

Goal from Page One:

WHAT WHO
Target Completion Date:
Goal from Page One:

WHAT WHO
Target Completion Date:
Goal from Page One:

WHAT WHO

Target Completion Date:
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